
Macadamias South Africa (NPC) 
(SAMAC)

Creating macadamia 
consumption 

occasions



MOVING FORWARD TOGETHER

Almonds in India

0

20

40

60

80

100

120

140

160

180

200

2005 2010 2015 2020

k
 M

T
 k

e
rn

e
l e

q
u

iv
a

le
n

t

Nil
marketing

$15m

marketing

($3m/year)

$25m

marketing

($5m/year)



MOVING FORWARD TOGETHER

Our purpose is to stimulate demand for 
macadamias and support the premium position 

through global industry collaboration.
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MOVING FORWARD TOGETHER

Centered 

on health 
(health + taste)

The multiplier 

effect
(incl. partnering)

Addresses 

industry needs
(or pain points, incl. 

styles/ formats)

Focus for 

impact
(geographical/ 

target / shift)

Global +

local

Five key principles drive the strategy 




